JAPAN VIDEO TOPICS 2007-03 (English)
A New Focus for Art in Central Tokyo (3’41”)
In January 2007, a new national museum opened in Tokyo. The National Art Center is located in Roppongi, known as the most cosmopolitan district in Tokyo. A major feature of the museum is that it does not have its own permanent collection. Making the most of a total exhibition space of 1,400 square metres, the largest in Japan, it is planning to hold more than 70 exhibitions a year. It also aims to become a base for dispatching art-related materials and information and plans to collect all the catalogues that have been held in Japan since the end of World War II. The National Art Center is completely barrier-free and is enriched with restaurants and a museum shop. This segment introduces the attractions of the new National Art Center. 
Recycling with IC cards (3’45”)

Japan is an advanced country in terms of recycling activities. The average rate of recycling bottles

and cans is now over 90%, but the recycling of plastic bottles has not been proceeding so smoothly.

Adachi Ward in Tokyo decided to launch a new system using IC cards. If you take empty plastic bottles to a "reverse vending machine" at a supermarket, you are awarded four points per bottle and obtain a shopping discount worth round one US dollar when the total points on your card reach 1,000. This system of pooling points has been well received by the local residents and is also now being applied to the recycling of other items, such as vegetable scraps that can be made into fertilizer. This segment introduces experimental recycling schemes using IT technology.

The Rebirth of Japanese Calligraphy (4’18”)

Calligraphy is still studied at Japanese schools but it has fewer practical uses these days. However, calligraphy is quietly gaining in popularity again because of its figurative beauty. It is increasingly being used for signs around town, in fashion design, and for interior decoration. Souun Takeda is a young calligrapher representing the current trend. His highly evaluated works are used for books, corporate advertising and food packaging. He is also enthusiastic about collaborating with musicians. This segment introduces the passion for Japanese calligraphy demonstrated by Souun Takeda, who is at the forefront of modern applications of Japanese traditional culture.
Izu Peninsula in Spring (4’18”)

The Izu Peninsula, located about two and a half hours by train from Tokyo, is a famous sightseeing area visited by 40 million tourists a year. Abundant natural scenery, products from both the sea and the mountains, and hot springs are always attractive elements for Japanese people. But what also supports the popularity of Izu are the efforts being made by the local communities to offer new attractions to visitors. For example, the town of Inatori invited members of the public to apply for the post of Secretary General of the Tourist Association, a first in Japan. The idea was to stimulate tourism from a  fresh viewpoint. This segment introduces the attractions of Izu in early spring, including its beautiful early- blooming cherry blossoms.
